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N SYNOPSIS

/ “ Daone, a wild, cold, timeless mountain village. A group of
/ e “ !!-.'*1 “Funne” (“Women” in the local dialect) in their eighties are
" . TR attending a meeting at the “The Rhododendron”, the local
ot - ¥ pensioners’ club.

Today, they are discussing an important matter.

The crisis hit hard and this year the club doesn’t have
the money to organise the long-coveted trip to celebrate
the club’s twentieth anniversary. The trip is special also
because most of the club members will get to see the sea
for the very first time.

The Funne’s attempts to get funding through the usual
means - embroideries, cakes and polenta sold at country
; fairs - this time are not enough. Erminia, the energetic
& seventy-years old president of the club, her faithful friend

> J - 48 1) : Armida, the village’s best ball-room dancer and lolanda,

T T ' : ' also known as miss apple pie, have an idea: what if they,

15— 7
£ T&-".L:--i—,"-“" : too, would make a calendar to go selling door-to-door at
it Christmas time, just like the local firemen club does?

Yes, but what sort of calendar?

. '_~ They need a lot of money to make the trip happen.

The calendar will have to be something truly unique and
special, full of their enerqgy, their longing for freedom and
of their desire to get away from the mountain. Some qirls
at the club are not fully convinced by the project; others
believe that selling it door to door won't be enough.
Together with Massimo, a young photographer from the
city, they decide to make a special calendar: a calendar
that talks about their dreams.

Dreams, however, are hard to achieve, and the calendar
sales go badly.

In the village, not many seem to really appreciate the
endeavour of those rebel grannies and there are those who
consider them a bit crazy. Whether for the prejudices of
villagers or the flop of the calendar, the group of Funne
falls apart. With the arrival of spring, just a few of them are
still confident of the common dream.

And when even their confidence begins to falter, the
unexpected happens. With the help of a geek nephew,
the Funne make an all-out effort: a never-seen-before
crowdfunding campaign, aimed to help a bunch of grannies
to go see the sea for the first time. An ancient statue of Our
Lady of the Snow was waiting off the coast of the island of
Ugljan, Croatia...



DIRECTOR'S NOTE

oy Katia Bernardi

| met them recently - or rather they met me. The sea dreaming girls - because the seaq,
they had never seen it, except for when it was on TV or depicted on some old postcard.
For the past eighty years, their lives had always been there, in that forgotten mountain
village. | met them once on a winter morning, just outside the town hall.

The meeting of their club was just over. It had been about the economic crisis, and
about the destination of their annual trip. They were chatty and noisy, as usual.
It was one of those encounters that make history.

We looked at each other in the eyes; one could see the signs of time and cold weather
on their skin. Their smiles were big, their past told stories of work and suffering; they
had the typical irony of those who understood that a laughter is good for you - it keeps
the moods away and it dispels the thought of death. Me too, | was trying to live with
serendipity, to take life lightly, to maintain some sort of innocence while | was looking
for stories and for the way to tell them.

| was especially looking for stories about women.

| was looking for women like them.

Me too, | had secret wishes and | needed to narrate them. | wanted to tell about those
women’s dreams, and about the challenge they took up in order to fulfill them.

It was not long before | was accepted as a honorary member of the Rhododendron club.
| slowly became part of the community. The women invited me in their houses and they
showed me the way through their memories; they showed me around their past and
their present - it smelled like fresh laundry and roe deer stew. They welcomed me in
their slow-paced daily life. Everything was reassuring, perhaps a little boring at times -
but full of that special kind of womanly sharing life and life things together.

They would believe in each other, help each other, support each other, and they would
do it lightly, with a glass of wine, some dancing and a laugh. | got invited to their parties,
afternoon teas, tombola games, to the Saint Bartholomew festival. We got many coffees
together - they would always pour a little bit of grappa in it. We shared happy moments,
sad moments, bereavements, christenings, and some dreams, too. One day, they told
me about one of them: they were dreaming about going to the seaside, somewhere far
way, wearing fancy dresses.
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They also added that they would have brought a slice of polentain their purses, because
you can never know, in life.

This is what my movie is about.

It is about girls wanting to wear a fancy dress, but who would always carry some
polentain their handbags; it is about being tied to a place, but feeling the urge to leave
it; it is about freedom and emancipation; it is about turning roles upside down, and how
itis possible to do it even in the smallest, most close-minded places; it is about the way
a whole community can change its point of view about people and about life.

The calendar, and most of all the media exposition, requirs bravery, and in that bravery
one can see a race against time.

It is a race to fulfill one’s dreams - even if it is only through a simple photograph.
Present dreams, not past ones. | have the same dream, too: | dream about seeing the
sea in those women’s eyes. And to tell the world about it.

Katia Bernardi pirecTor

Katia Bernardi studied history of film at DAMS in SELECTED FILMOGRAPHY
Bologna.

In 2004 founded the production company KR Movie, 2075 » Arte Sella

based in Italy. She writes and directs both for cinema 2012 » And ltaly flew

and television media. Her documentaries have ggﬂ : TAI:1UeS(r::;antéflfhsziTehq[Cher
competed in several international film festival and 5009 » Sloi 9
have been broadcasted on italian and international

channels. Her last award winning film, “Uomini della

luce” (Men of the Light), based on footage shot by

Ermanno Olmi and Dino Risi, takes place in the same

Daone Valley as “Funne”, and is the starting point of a

deep anthropological and social inquiry on the isolated

alpine population. M



Alessandro Carroli probucer

After a Mass Communication degree in 2004, he started
working at ITC Movie a leading production company
specialized in the production of feature films, commercials
and TV formats. In the 5 years spent at ITC Alessandro
worked as production assistant and assistant producer
on several feature films, commercials and documentaries.
Some of the films he worked on, were selected at the most
important international festivals (Venice, Berlin, Rome
among the others).

In 2008, he started collaborating with Kiné. Always in 2008,
he attended the training program for European producers
Eurodoc.At Eurodoc, hetookacloselooktothemechanism of
production and distribution of international documentaries,
building a solid network of international producers. Among
2008 and 2012, he attended the most important markets
and forums around the globe developing and producing
several creative documentaries one-offs and series.

In 2012, he represented Iltaly at Emerging Producers a
workshop organized by MEDIA and Jihlava International
Documentary Film Festival. In 2013, he consulted for
the Ballandi Media group to launch internationally the
new branch Ballandi Arts, devoted to the production of
documentary one-offs and series focusing on the field of
arts.

Most of the projects he produced were developed with the
support of MEDIA. In 2014, he developed a slate of projects
awarded with Media support for Turin based company, EiE
film.

In January 2015, together with two partners, Alessandro
took over the EiE film becoming head of development
of creative documentaries and fiction within the new
multimedia company.

Alessandro is a member of Eurodoc Network, EDN, Doc/it
and APT. He is attending EAVE on 2016 cycle.
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EiE film probucTiON coMPANY

Established in 2007, EiE film is an independent production company based
in Turin, Italy, always oriented towards the international market. For the first
seven years of its activity, the company has been mainly devoted to the
field of creative documentary, developing a strong network of worldwide
partners. With the new acquisition, dated January 2015, the productive
horizon of EiE film was widely expanded by the new management, opening
to the production of serial content for television.

Nowadays, the company’s activity is divided into two main areas, each
one with different targets in terms of audience and business models: on
one hand, the great one-off documentary, both for theatrical and TV
distribution. On the other hand, the documentary series and the factual
content for TV and the Web. Over the years, our company has managed
co-productions with partners from several countries: China, Sweden, USA,
Finland, Canada, Portugal, Norway, France, Libya, Spain. Our productions
aired on major international channels like NDR, Arte, NRK, YLE, SBS, SVT,
Sky Enterprise Taiwan, Chello Multicanal, Ceska Televize.

From the major international political events to the local micro-stories able
to change the world, from the alternative economic models to the brilliant
entertainment, our productions aim to tell stories of bright and surprising
people, urgent and universal.
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MASSMEDIA COVERAGE

Starting from June 2015, the film “FUNNE - Sea Dreaming Girls” by Katia
Bernardi reached a capillar presence on a great variety of traditional and
new Media.

The Crowdfunding Campaign, created by the main characters for the
realization of their dream, has been reported by Italian and European
newspapers, broadcasters and radios. This mediatic echo, that has been
included by the director in the narrative texture of the movie, creates a
particular cross-over between storytelling and promotion.

This story, depicted in a funny and delicate way by Katia Bernardi, has been
discussed on several ltalian Radios (Radio Deejay, Radio 2, RAdio Capital,
Radio 24, Radio Vaticana), and also by international radios like BBC

The main characters have been invited in italian newsreel like TG4, and
by programs like La Vita in Diretta - Rai 1, Domenica In - Rai 1, Elisir - Rai 3,
Agora - Rai 3, in order to directly witnessing their sweet story.

Radio Vaticana is organizing for the Funne a private meeting with Pope
Francis, right after the World Premiere of the movie.

For a more complete Press Book, please contact Alessandro Carroli at:
alessandro®@ eiefilm.com
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LINKOGRAPHY

La REPUBBLICA
“Sorridi, il 2015 e stato “speciale”: trenta motivi per ricordarlo”

La STAMPA
Le donne di Trento che sognano di vedere come e fatto il mare

La STAMPA
Ce 'hnanno fattal Le “funne” al mare per la prima volta

BBC
How a group of grannies got their first holiday

BBC
The grannies who had never seen the sea

METRO UK
This group of grannies, aged 70 plus, have made their first ever visit to the
sedaside

MTV NEWS
Meet The Adorable ltalian Grannies Who Just Crowdfunded Their First-
Ever Visit To The Seaq

CROATIA WEEK
Whole Coverage on Funne

ENTERTAINMENT.IE
Trio of Grannies had their first sun holiday, thanks to crowdfunding

OYE CHIAPAS
Lasintrépidas abuelasitalianas gue hicieron de todo (incluso un calendario)
para conocer el mar

LONELY PLANET
[talian grannies visit the seaside for the first time thanks to crowdfunding

LINK TO RADIO COVERAGE



http://www.repubblica.it/cronaca/2015/12/22/foto/sorridi_il_2015_e_stato_speciale_25_motivi_per_cui_questo_non_e_un_anno_da_dimenticare-129993049/1/#12
http://www.lastampa.it/2015/06/16/italia/cronache/le-donne-di-trento-che-sognano-di-vedere-come-fatto-il-mare-BqEkxyrJOlIhMd8PnCiUzM/pagina.html
http://www.lastampa.it/2015/08/16/multimedia/societa/ce-lhanno-fatta-le-funne-al-mare-per-la-prima-volta-8oZfKa2174Khptk9jMO8WP/pagina.html
http://www.bbc.co.uk/news/magazine-33723575
http://www.bbc.co.uk/news/magazine-33906368
http://metro.co.uk/2015/08/14/this-group-of-grannies-aged-70-plus-have-made-their-first-ever-visit-to-the-seaside-5343379/
http://metro.co.uk/2015/08/14/this-group-of-grannies-aged-70-plus-have-made-their-first-ever-visit-to-the-seaside-5343379/
http://www.mtv.com/news/2240802/italian-grannies-crowdfund-first-ever-trip-to-sea/
http://www.mtv.com/news/2240802/italian-grannies-crowdfund-first-ever-trip-to-sea/
http://www.croatiaweek.com/tag/funne/
http://entertainment.ie/trending/news/Trio-of-Grannies-had-their-first-sun-holiday-thanks-to-crowdfunding/368978.htm

http://oyechiapas.com/comunidad/economia/6159-las-intrepidas-abuelas-italianas-que-hicieron-de-todo-incluso-un-calendario-para-conocer-el-mar.html
http://oyechiapas.com/comunidad/economia/6159-las-intrepidas-abuelas-italianas-que-hicieron-de-todo-incluso-un-calendario-para-conocer-el-mar.html
http://www.lonelyplanet.com/news/2015/08/04/italian-grannies-visit-the-seaside-for-the-first-time-thanks-to-crowdfunding/
https://soundcloud.com/eie-film

